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Instagram
Setting up Your Account

1. Instagram can be set up on your desktop or mobile device.
a. Desktop Set up
i. Go to www.instagram.com
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http://www.instagram.com/

i Sign in with your Facebook Account

= a X
(@) Instagram X Uk
& @ https;//www.instagram.com (] Q Search 0 0 & wB U 3 &4 % 4 =
A

Instagram GET

Find it for free on the Windows Store.

|
Ed Log in with Facebook
o4 AM -
< Cat Lovers ® OR
@ miss_paimiert e
)."Y
signing up, you agree to our
Terms & Privacy Policy
u miss_palmion | don't wanna got up
S & 5 B
-~ - -
. Have an account? Log in
&
( \ 1
/ Get the app.
TON
P Google Play
v
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iii. It will prompt you to accept Instagram to access Facebook. Press “OK.”

G

Instagram will receive the following info: your
public profile and email address. @

& This doesn't let the app post to Facebook

App Terms - Privacy Policy Cancel
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iv. If you don't have an Instagram account, you will need to create an account.
1. Enter your email (Use your individual work email address. When one of your contacts uses Instagram's “Find
Friends” feature, you want to show up on that list. Use your individual work email address, so you will get the

most hits.)
2. Your Name

3. Your Username/Business Name

4. Your Password

E7 App Settings X (@) Instagram
€ ®A ntps

w.instagram.com

Instagram
Find it for free on the Windows Store,

C | Q Search

Ed Log in with Facebook

OR

Cancel

licarson20@Hotmail.com ( ;/.
ABC ©
ABCCabined] ©® QG

ou agree to our

& Privacy Policy

Have an account? Log in

Get the app.

»® Google Play
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(@) Instagram

v. You will need to add a profile photo to your account. This would be your logo. It will need to be in JPEG, 180 pixels x
180 pixels. Click on the blue circle with the plus sign. Find your logo sized correctly on your computer.
1. It's important to note that your profile photo should be a large version of your logo or something really
recognizable that's associated with your brand.

- (] 2

X T+

.instagram.com ¢ Search 0O @ & ﬂ’ B 9 ¥ & % 4

© | Instagrom ® O &

Welcome to Instagram!
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vi. Once you have uploaded your profile picture/company logo, then you will need to complete your profile. Click on the
silhouette of the person at the top right hand corner. Click on “Edit Profile.”

(@) ABC (@abccabinet) « Instag: X =+

€ O ntps w.instagram.com/abccabinet/ c Q instagram profile picture size > 00 & B O & A % 4

\‘lwstagmm Q Search ® O

a cha b[ net EditProfile X

0 posts 0 followers 0 following

ABC

Start capturing and sharing your moments.
Get the app to share your first photo or video.

#  Download on th

& App Storé
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vii. Complete a
When peop

Il the information in the Edit Profile section including website and bio. Put your website in your bio, too.
le click on your posts, you want to make it easy for them to find you online. This is important so people can

find your company on Instagram. This area also allows you to change your password.

Authorize other applications — If you had other applications have access to your Instagram account.

Com

ments — This section is where you can make sure comments that contain offensive or competitor names

don't appear on your account comments.

3. Emails and SMS - This is where you manage what types of emails you receive from Instagram. These include:
a. News emails - Find out first about new products.
b. Reminder emails - Stay up-to-date with things you may have missed.
c. Product emails - Get tips on using Instagram's tools.
d. Research emails - Provide feedback and participate in research studies.Text (SMS) Messages - Get
reminder notifications delivered by text message.
@ EditProfle | Instegram %+ -
€ ®a hips instagram.com/accounts/edit c instagram profile picture size >0 0 & wBe 9 % i % 4 =

o o
) abccabinet

Change Password

Authorized Applications Name ABC
Comments Username abccabinet
Email and SMS Website
Bio
Email llcarson20@hotmail.com

Phone Number
Gender

Similar Account ¥ Include your account when recommending similar
Suggestions accounts people might want to follow. [7]

[ suomit | T
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@) Instagram

€ Oa

viii. If you already have an Instagram account, you can log in. It will take you to your picture feed.

X Gl

/fwww.instagram.com ¢ Q Search 0O 0 & w8 U 3 A %

© | Instagram - ® O o

lesterestelle
Nashville, Tennessee

© Q

208 likes

lesterestelle Making a mess today.
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ix. The icons are as follows:

1. Camerain the top left hand corner — This takes you to your Instagram feed. These are all the
people/companies/brands you are following, so you can see what they are posting.

2. The circle with the diamond inside in the upper right hand corner — This is where you can discover people and
explore others on Instagram.

3. The heart in the upper right hand corner — This is your notifications when someone likes or comments on your
picture.

4. Silhouette — This is where you can edit your profile.

©) wipon PEE

b. Mobile Set Up
I. Instagram is mostly used on a mobile device, so there are many more options with the mobile app.
ii. If you don't have the app, download the “Instagram” app for your mobile device. It's free. Go to your mobile app store
and find the Instagram app. It's the app that is multi-colors and looks like a camera.

Instagram
Instagram, Inc.>

iy
k_/’l

(4,535)

Reviews Related ‘

App Store Editors’ Notes

In the great big crowd of social media apps, Instagram continues
to stand out for a reason: it makes sharing moments with
everyone in your world easy, speedy, and fun. Whether you're
posting breathtaking vacation photos tweaked with one of
dozens of cool image filters or a video clip of an insane concert,
Instagram’s uncluttered accessibility has kept it at the top of the
social-sharing heap.

# Download on the "\ GETITON [ | Get it from
[ ¢ - Google Play B Microsoft

App Store
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iii. You can sign in with your Facebook account, if you are linked to your Company Facebook Page.

eee0c Verizon T 70 3 63% M)

Instagnom,

Sign up to see photos and videos

<

from your friends.

I Continueas v ’

friends are using Instagram.

OR

Sign Up With Phone or Email

Already have an account? Sign In.
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Iv. You can also sign up using your name and set a password.

essec \erizon T 31 PM 193 61% M)

Name and Password

Add your name so friends can find
you.

ABCCabinet

rdhenry1]

172 3 45 6 7 8 90
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Create a username. It's suggested you use the same as you do on your other accounts. ALL SOCIAL MEDIA
PLATFORMS SHOULD HAVE THE SAME USER NAME FOR CONSISTENCY.

®eee0 Verizon F & Unlocked T 0% 61%

Create Username

Add a username or use our
suggestion. You can change this at
any time.

abccabiet] ©

By signing up, you agree to our Terms &
Privacy Policy

123 \Q space Next

Page 12
Social Media Guidebook
Created and copyrighted by nu marketing llc



vi. You will then be signed in to Instagram and be taken to your home screen. The icons along the bottom are from left to
right.
1. Home (House): See the latest photos from people you follow.
2. Search (Magnified Glass): Look up people, places, things and hashtags, as well as see what other people are
favoriting.
3. Camera: Tap here to start sharing photos.
4. Notifications: See the most recent people to follow your account and favorite your photos.
5. Profile: Your full account, everything you've posted and access to the settings menu.

eeee0 Verizon F 313 PM 19} 61% M)

2 abccabinet1

Stay Up to Date

Turn on notifications to know right
away when people follow you, like and
comment on your photos or send you a
message.

0 0 0
e Edit Profile e
ABCCabinet

Share Photos and Videos
N Q ) )
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Photo Size Cheat Sheets

Vii.

xd QLS X 01S o1oyd

Xd ot X O 9pyod
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viii. Click on “Edit Profile” to update your “Profile Photo.” Complete the website and the bio area. Use the same
content/verbiage as you have on your other social media platforms for consistency. Your “Phone” number should be
the number your land line of your office. This is the number customers and prospects use most often.

sseec Verizon T 3:113 PM 70 % 61%m) seeec Varizon T 3:13 PM 70} 60% M)
T abccabinet1 Cancel Edit Profile Done
X
Stay Up to Date
Turn on notifications to know right
away when people follow you, like and
comment on your photos or send you a
message. Change Profile Photo
[:s] ABCCabinet
0 ; 0 0 L abccabinetl
i
ABCCabinet
i ]
™ Try Instagram Business Tools >
PRIVATE INFORMATION
A
4 llcarson20@hotmail.com
_ 0
Share Photos and Videos
Q" Not Specified
o Q o A&
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ix. Select “Try Instagram Business Tools.” This allows your account to be your company instead of personal account. It

also allows you to promote and see your insights (statistics from your paid posts).

seeec Verizon T 3:14 PM 10 % 60% M) eseeo Verizon T 3:14 PM 70 % 60% M) eeasc Verizon F 314 PM 1@} 60% M) esees Verizon T 3:14 PM 70 % 60%m)
Cancel Cancel Cancel Cancel
52% | ¥ oot WA A
Yen Action Button Select Button Text
L]
AGE RANGE f ™Y \
+  Automatic
4 _ sesne ATET T 9:41 AM 100% -
=« Create your own... jaspersmarket e
83g 134k 551
$10 Est. Reach 2.8K - 7.4K Contact Edit Profile
1 f-\ /\ Jasper's Market
Welcome to Instagram Grocery Store.
. ; \ — — Lo e greet ond anc ot o dscoveren.
Business Tools, abccabinetl il i

Learn About Your Followers

Get insights about your followers and see how
your posts are performing.

.

Reach Your Customers

Create promotions on Instagram to reach
more customers and build your business.

Get New Contact Options

Add a contact button to your profile to make it
easier for people to get in touch with you.
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x. Don't start following businesses or people until you have your profile complete and have a couple of posts on your
Instagram account.

*8eeC Verizon 7 314 PM 19} 60% M)

£ Options

El Facebook Friends

El Facebook Friends

B Contacts

Photos of You
Story Settings

Edit Profile
Change Password
Posts You've Liked

Two-Factor Authentication

LY P DA T I B

x Qa H © &
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Connect your “Instagram” account with your Facebook Page, so it will retrieve the information from your Facebook
Page. Follow the steps to connect the accounts.

eseec Verizon F .0 3:14 PM 70 JB 60% N} esse0 Verizon F 3:14 PM 19 >B 60% W}
< Next < Done
Connect Your Set Up Your Business
Facebook Page Profile
e "t v US +1 6207244592
733 Village Court, Girard, Kans...

.

©
[ 4

Create
one.
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xil.  You will then return to your home screen with all the correct information pulled from your Facebook account.
eeees Verizon T 4:54 PM 70} 38%m )
+8 abccabinet1 D
2 0 0
YOUR posts followers following
1060
HERE o Promote  Edit Profile {3
ABCCabinet
Cabinet & Countertop Store
733 Village Court, Girard, Kansas
Call Directions
YOUR
L060
HERE 4
@ Q @ &
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2. The difference between Stories vs. Live vs. Posts
a. Stories - You can share multiple photos and videos and they appear together in a slideshow format at the top of the main
feed of Instagram. With Stories, you don'’t have to worry about over posting. Instead, you can share as much as you want
throughout the day — with as much creativity as you want. The photos and videos will disappear after 24 hours and won't
appear on your profile or in your feed. This is why Instagram gives you the option to share your story as a post, so it will
appear on your profile and in your feed.
b. Live - Followers will get notifications if certain accounts they follow start livestreaming on the app. There are a few key
differences between Instagram Live and Facebook Live:
i. No tools to title your video before you start
ii. Video disappears as soon as you're done broadcasting.
c. Posts — These are pictures or videos with captions and hashtags. You can tag users and locations in posts.
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3. Posting Images
a. Click on the box with the plus sign (middle button) to post a picture. You can select from your library, take a photo, or record
a video.
I. There are 4 buttons along the bottom of the photo.
1. The black circle with the two white cropmarks allows the entire picture to be captured and doesn't crop it. (As
you can tell from the two pictures of the kitchen below.)
2. The black circle with the figure 8, allows you to make a mini video by downloading another app (Boomerang).
3. The black circle with the three pictures that appear to be a frame will have you download another app (Layout),
so you can make a photo that has 2-6 pictures within the same photo.
4. The black circle, farthest to the right, with the multiple layers allows you add multiple pictures that your
followers can scroll through.
ii. On the next screen, you'll see a bunch of filter choices. Instagram is known for its filter selection, and playing around in
here can make even the most novice photographer look like a pro. Play around with filters and settings until you like

Cancel All Photos v Next Cancel All Photos v Next Cancel All Photos v Next < Xk Next

i ©)
e 9 2:;!-4/%:« Clarendon Gingham Moon
g —_— A
e YOUR YOUR
)| @) €
L060 — o=
HERE e a=
S
A - | - e |
Library Video Library Photo Video Library Photo Video Filter Edit
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what you see. You can select “Manage” to add even more filter options to choose from if you scroll to the very end of
the list. If there are certain filters you consistently use, you can also order the filers under “Manage.”
Edit will also give you a lot of different options that you can try out. Play around with these and see what looks best for

your project.

st Brightness Contrast Structure W

7 )(3E)(D)(A

Filter Edit
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b. Caption and Always, ALWAYS Hashtag

Keep your captions brief and fun. Include just enough information to caption the moment; you'll get points for witty
and clever posts. Another thing you should always do is to use hashtags. The more you use Instagram, the more you'll
see these used by lots of people. It's a great way to get your photos (and account) discovered. You can also check out
Top Hashtags to see what's popular on Instagram. Keep in mind, though, that the most popular hashtags will also be
the most crowded, so if you're targeting a particular niche, consider using a more specific hashtag. In this example, |
used #dreamkitchen #modernkitchen #kansascabinets #whitekitchencabinets

£ New Post Share < New Post Share
4 Check out the latest kitchen remodel B o NS TS feaY.
;,a!;)! we completed. Learn more about how B U0 igreamkltcbhent#modernknchen
-3 we can help you transform your I~ ﬂ@ ansasLainsts .
BT dream kitchen into reality. &&I £ #whitekitchencabinets
Tag People Tag People
Add Location Add Location
Lindsay L. Young 1 Lindsay L. Young
Twitter 7 Twitter
Tumblr £ Tumblr

Instagram will allow you to use up to 30 hashtags but it's recommended to use between 25-28, so you aren't flagged
by Instagram.
Follow your hashtags like you would another user. This allows you to see what's being talked about on Instagram.
“Tag People” that were part of the project or are the owners of the project (with their permission).
‘Add Location” so people in your area can find your business. Use a city or town. (You will have to turn your location
on for Instagram to gain access.)
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4. Posting a Story

a. Onyour home screen, you can select the blue circle with the white plus sign in it under “Stories” to create a story. Slide

across
.

the bottom menu to select one of the following options:
Live — You can stream a live video of a project or walking through a project (under construction or completed). Tap on
the Capture button to start recording and press it again to stop recording. This will be a live stream on your account.
Normal — This is taking a normal picture but you can use some different filters on the picture.

1. When using the camera in Normal mode, you must hold down the Capture button for the duration of the

recording.

Boomerang - This records a short video without sound. Tap the Capture button and it will start and then stop after 3
seconds.
Rewind — This records the video backwards without sound. Tap the Capture button.
Hands-Free - This records a video WITH sound. Tap the Capture button. Instagram will begin recording video once
the button is released. Tap the Capture button again to stop recording.

----- Verizon & 9:27 AM

Stories

) abccabinet1

© Jnstagram v

70 3 74% mm)

Live on Instagram

We'll notify some of your followers so
they don't miss it.

Start Live Video 'z

LIVE NORMAL BOOME E \ORMAI NORMAL BOOMERANG REWIND HA

- a
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Play videos in reverse

=0 @ <

BOOMERANG REWIND HANDS-FREE NG REWIND HANDS-FREE

a a
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vi. Buttons
Takes you back

Story
. g to your Instagram
Settings

home screen

Play videos in reverse

Access to your These are face

=0 @ <o

hours of . BOOMERANG REWIND HANDS:FREE add to any of

camera (last 24 filters you can

a

pictures you've your pictures.

taken)

T fl .
urns your flash This turns your

“‘on” or “off.”
camera around.
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vil. Story Settings — In this screen, you can hide your story from certain people, allow everyone or just people who follow
you to message you, and you can also save your photos to your photo instead of just in Instagram (should you want
to use them in another social media platform.) It's recommended to allow everyone to see your story and everyone to
message you. Because you are a business, you want to be accessible to customers and prospects.

o000 Verizon F 9:48 AM 79} 65% M)

Done Story Settings

Hide Story From

Everyone v
People You Follow

Off

Save Shared Photos

viil. Face Filters — You can add a face filter to your picture or video. These are more playful and not professional. Use these

sparingly.
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b. After you have completed your picture or video, it will take you to the screen to show you your picture or video. There are four
buttons at the top right hand corner.
i. Downward arrow with the line underneath saves your story to your phone.
ii. The rounded square with the smiley face allows you to add stickers to your picture or video. The following can be
customized within the app:
1. Location — Allows you to post your location on the picture or video. (You must allow Instagram access to your
location settings on your phone.)
2. Clock - This allows you to put the time on the picture or video. If you click the time, then it will give you different
clock options to select.
3. White circle with the camera — This allows you to put a selfie in the picture or photo.
4. The #Hashtag allows you to put hashtags ON the picture or video.
5. Many of these stickers you probably won't use for your business account but there may be times when you
want to use the location, clock, or hashtag. Make your posts professional.

4 Locations Cancel

@ wichita

Wichita, Kansas

Wichita

Wichita Dwight D. Eisenhower Nation...
2277 S Eisenhower Airport Pkwy, Wichita
Wichita Marriott

9100 E Corporate Hills Dr, Wichita

Botanica, The Wichita Gardens
701 N Amidon Ave, Wichita

Old Chicago Wichita Old Town
300 N Mead St, # 100, Wichita

Hyatt Regency Wichita
400 W Waterman St, Wichita

o LOCATION JRSERR:

Wichita State University
1845 N Fairmount St, Wichita

NAET_Mta L T s

gwer ty ui op

&H z X ¢ v bnm ®

- . . . . A . | s

Your Story ' . 123 \g space
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iii. The paintbrush with the line underneath it allows you to write or draw on your picture or video. At the top, there are 5
different buttons that allow you to use a different tool. The first one is a pen, second one is a marker, third one will
allow you to remove something out of the picture, the fourth one is the eraser, and the fifth one is spray paint.

1. Along the bottom, you will see different color options. You can scroll through to select other colors.
2. The white circle with the three dots on the left hand far side is how wide your pen, paintbrush, marker, spray
paint is on the picture.

3. Select “Done” when you are finished with your creation.

0O ® D @® @ done
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iv. The button “Aa” allows you to use font on your picture.

Along the bottom, you will see different color options. You can scroll through to select other colors.
The red circle with the “A” in it allows you to change the font size on the picture.

The top right hand button with 4 lines allows you to right, left, or center justify your text.

The square box with the “A” allows you to highlight your text.

Select “Done.”

© gk wbd

You can Select “Your Story” at the bottom left hand corner and will it automatically post.

This is This is
fantastic! %antastic!

@®000000000 MG0e0e000000 MG 000000000

| Thanks We | Thanks We Thanks We

24 1S F44 K51 161 74 (81 k94 RO 18 124 131 F44 k50 161 71 (81 F94 RO 43 E5) R61 74 F81 9 RO

$ & @ " = i $ & @ " N $ & @

#e=

return return return
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7. You can also select “Next.”
a. This allows you to send to your story or to a “New Group.”
b. You can create a “New Group.” In this example, | created “Kitchen Remodel.” You can add followers you

know are just interested in that particular product/service. You will have to add at least 2 people to
create a group.

c. You can send the story to different groups or allow everyone to view your story.

eeeec Verizon LTE ¢ 1:04 PM 79} 77%mm) eeeec Verizon LTE 1:07 PM 70 3 75% =)

Cancel New Group < Send To New Group

Kitchen Remodel

To:

Your Story °

@ i s M 9

& O

123 0 space Send Separately
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5. Edit, Share, or Delete a post — Click on the three dots beside the post.

a. Archive - If you want to “hide” a post from account. When you archive posts, only you will be able to see them. If you want to
view your “Archive” posts click on the top right hand corner of your profile on the clock with the arrow wrapped around it.
b. Turn Off Commenting — If you don’t want your followers to comment on your post, you would select this. There are very few

times you wouldn't want your followers to comment on a post.
c. Share - You can share through Facebook, Twitter, Tumblr, Email, or Copy Link.
d. Delete — This will permanently delete a post from your account.

eeees Verizon T 9:16 AM 10 3 76% =)

12 abccabinet1v D

{%ﬂ posts followers following
HERE ° Promote  Edit Profile {3
ABCCabinet
Cabinet & Countertop Store

www.numarketingllc.com/
733 Village Court, Girard, Kansas

Call Directions

A

Archive

Turn Off Commenting

Edit

Share

Delete

Cancel
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6. Delete, Save, Share as Post, or Story Settings
a. Go to your story and find the three little dots on the lower right hand corner, click on it. It will give you 4 options.
i. Delete — This will permanently delete your story.

ii. Save - This allows you to save your story on your phone.

iii. Share as Post — This allows you to post the picture/video as a post.

iv. Story Settings — In this screen, you can hide your story from certain people, allow everyone or just people who follow
you to message you, and you can also save your photos to your photo instead of just in Instagram (should you want
to use them in another social media platform.) It's recommended to allow everyone to see your story and everyone to
message you. Because you are a business, you want to be accessible to customers and prospects.

®seco Verizon F 9:48 AM 70} 65% M)
Done Story Settings
Hide Story From 0 People >
Hide your story and live videos from specific
peopile.
ALLOW MESSAGE REPLIES
Everyone v

People You Follow

Off

Choose who can reply to your story

Delete

Save... Save Shared Photos

Automatically save photos and videos to your
phone when you add them to your story.

Share as Post...

Story Settings

Cancel
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7. Promoting posts
a. Once you have posted a picture, caption, and hashtags on Instagram, you can promote the post to your target audience. On

the post, click on the blue “Promote” button.

eeeec Verizon T 3:34PM

©® Instagram v

@) abccabinet1

View Insights

Qv

abccabinet1 Check out the latest kitchen
remodel we completed. Learn more about how
we can help you transform your dream... more

h Q N
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b. You will have two options to promote your post, “Get more profile and website visits” or “Reach people near an address.” Both
are effective ways to promote your business. If posting pictures of a project, you will probably want to use “Get more profile
and website visits.” If you going to have a job site tour or open house, you may want to “Reach people near an address.” This
can also be effective if you are at a trade show, conference, career fair or event where your company is exhibiting, hosting or
sponsoring as you'd target those attendees on Instagram near that location.

Choose what you want to get more of

Get more profile and website visits

Reach people near an address

Cancel
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I. Get more profile and website visits

eeeec Verizon 7:57 AM < ¢ 3 91% mm

Cancel Create Promotion

Details Preview

estl 10 >
Action Button Select Button Text >

If you spend $5, we estimate 340 - 890 people will

see your promotion

Audience >
Budget >
Duration >
VISA Visa

orimary payment method from
to a different payment method

Create Promotion

By tz
s Terms and Advertising Guidelines

1. Objective — This is where you select “Get more profile and website visits”
Destination — Enter your website address
Action Button — This button will appear below your image or video. Depending on what your objective for your
audience to do will depend on the button you select. You have several different buttons you can select from

which include:

Learn More
b. Watch More
c. Shop Now
d. Book Now
e. Sign Up

Page 36
Social Media Guidebook
Created and copyrighted by nu marketing llc



f. Contact Us

esees Verizon F 7:55 AM 7 @ } 92% mm)

< Action Button

Choose language that will appear on this
promotion's button.
Learn More
Watch More
Shop Now
Book Now
Sign Up

Contact Us

call-to-action button
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4. Audience

a. You should always select who you want to target. Don't let it select “Automatic.”

b. Click “Create your own.”

c. “Name” the audience. You will be able to use this in future promotions so you don't have to recreate the
audience again.

d. Selectthe “Locations.” Type in the city, town, or zip code you are targeting. You can also type in zip
codes, so if there is a certain neighborhood you are targeting, you can do this by zip code.

e. Click “Done”

HLLED s nSeL 703 02 WD essec Verizon = 22N TOREEL 3 esesc Verizon & ¢ 8:35 AM 7 6 3} 83% W esess Verizon = 7:56 AM 7 @ 3 920 mm)
< Audience Cancel New Audience Done ; .
< Locations < Locations Done
Show your promotions to the people who Name Modern Kitchen Promotion Q| Q wichita
matter.
Locations Wichita, Kansas

Wichita Falls, Texas

Interests
~ Automatic - .
Wichita Heights, Kansas
Wichita, lowa
30 65+
Create your own...
v All
Male
Female

asdf gh j k| asdf gh j kI
&z X v bnm ® & zZ X ¢ vVbnm &
123 g space AT 123 g space return
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f. Select “Interests”

i. There are many keywords you can use. Use keywords that are relevant to your post and to your
audience. This is where you can start typing different words in and see what comes up. You wiill
want to select something that is selectable.

ii. You should have 4-10 interests selected for your promotion. Consider using interests beyond
those that describe your business. Don't necessarily use keywords that describe your business.
Think of how your customer or prospect searches for your services.

g. You will then want to select “Age and Gender.”

h. Click “Done”
sseeo Verizon 7 7:56 AM 79 JB 92% m)y eeee0 Verizon T 7:57 AM 19 * 92% .
£ Interests Done Cancel New Audience Done
ARG UEEEIIERE § e GELI: Name Modern Kitchen Promotion
remode]
Locations
Remodelaholic
Remodeling My Home Interests
Remodeling My House
Remodeled (TV series)
30 — 65+
HGTVRemodels
« All
Renovation
Male
gwerr tyuiop Female
a s df gh j k I
&$ z X ¢ vbnm &
123 g space return
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5. Budget
a. Select a budget for your campaign. It will give you estimates on how many people you will reach based
on your budget.

esees Verizon F 7:57 AM 7 o} 02% mm)

Cancel Budget & Duration Done

Choose a budget and duration for this
promotion.

$20 1day
$20

$5

v $20

$60

$150

$200

Set your own...
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6. Duration
a. Thisis how long you want your paid campaign to run. To be effective, you should run a minimum of 5
days unless it's a promotion for a trade show, conference, or event. It will also give you a daily budget
based on your overall budget.

eeee0 Verizon T 7:57 AM 19 * 92% .
Cancel Budget & Duration Done
+ 1day

7 days
Set your own...

duration budget
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7. Click the blue button “Create Promotion” to agree to Instagram’s Terms and Advertising Guidelines. You have
now successfully set up your promotion!

sseec Verizon 7T 7:57 AM 7 0 3} 91%
Cancel Create Promotion
Details Preview
pestination >
Action Button Select Button Text >

If you spend $5, we estimate 340 - 890 people will
see your promotion.

Audience >
Budget >
Duration >
VISA Visa

You can use your primary payment method from
Facebook. Change to a different payment method

in Options.
Create Promotion
By tapping “Create Promotion" you agree t
Instagram's Terms and Advertising Guidelines.
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ii. Reach People Near an Address

1. Objective — This is where you select “Reach People Near an Address”

2. Action Button — This button appears below your image or video. This will be the verbiage on your promotion

button. You have several different buttons you can select from which include:

a. Get Directions
b. Call Now

3. Audience — Select a location for your promotion, because you want to reach people near a particular address.
a. Type in the address or it will pull up your office/showroom address.
b. Select the “Radius” around the address you want to reach.

c. Selectthe “Age and Gender.”

eeeec Verizon F 7:57 AM

Cancel Create Promotion

Details
Destinaton

Action Button Select Button Text

$5, 340 - 890

Audience
Budget

Duration

VISA Visa

Create Promotion

7 @} 91% mm

sssec Verizon 7 7:68 AM

£ Action Button
Choose language that will appear on this
promotion's button.

Get Directions

Call Now

call-to-action button

7 @} 91% =

ssssc Verizon T 7:59 AM 7 0 % 91% m=
Cancel New Audience Done
ey
Farlington
Walnut I
+]
[ ]} GArma
& Girard
|
Frontenac
o
o_
Legal Pittsburg
Location
% 5 mi
13 65+
v All
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Budget — Select your budget for the campaign. It will give you estimates on how many people you will reach
based on your budget.

Duration — Select the duration for your campaign. This is how long you want your paid campaign to run. To be
effective, you should run a minimum of 5 days for each promotion.

Click “Done.”

To start the promotion, press the blue “Create Promotions” button to agree to Instagram'’s Terms and
Advertising Guidelines. You have now successfully set up your promotion!

®eses Verizon F 7:59 AM T 9} 91% mm essec Verizon 7 7:59 AM 7 0 3 91% - sesec Verizon = 7:57 AM 70 % 91% -
Cancel Budget & Duration Done Cancel Budget & Duration Done Cancel Create Promotion
Choose a budget and duration for this Details
promaotion. Destination
v 1day
Action Button Select Button Text
7 days
$8 fiday) $5 340 - 890
$5 Set your own...
duration budget Audience
v $5

Budget

$20
Duration

$60

$150 '
VisA Visa

$200

Set your own...
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c. Insights
i. From your profile, you can click on the bar chart at the top right hand corner to view your insights. You can also go to
the particular post you promoted and view insights, too. There is blue text below the picture that says “View Insights.”
ii. These insights are your statistics from your promotion that show:
1. Likes — How many people “liked” the post.
Comments — How many comments and their comments.
Saved - How many people saved the post.
Impressions — The total number of times your post has been seen.

a b~ wN

Reach — The number of unique accounts who saw your post.
6. Engagement — The number of times your post was liked, saved, and commented on.
iii. These are important to knowing how successful your promotions are going. Continue to evaluate these but don't

solely focus on these numbers.

eeeec Verizon T 9:16 AM 70 3 76% mm) eeeec Verizon T 3:34PM 103 51% M)
+2 abccabinet1 v D @) Instagram Y
. ) abccabinetl
YOUR posts followers  following 3
1060 ) T —
HERE o Promote  Edit Profile {3 | —
i i .
ABCCabinet Posted on Aug 28, 2017, 3:34 PM g _— i -
Cabinet & Countertop Store 1 \‘. tl EJE i
www.numarketingllic.com/ 0 0 0 ':’ e
733 Village Court, Girard, Kansas . | ] V‘
Likes Comments Saved L 3
Call Directions
- 0 0 0
= (2] T Impressions Reach Engagement
vmm What do these mean? A
H]Eflg Impressions
The total number of times your post has been 5 A j -\
seen. . i | S LSS N
View Insights
Reach
The number of unique accounts who saw your
oot Qv N
abccabinet1 Check out the latest kitchen
Engagement remodel we completed. Learn more about how
The number of times your post was liked, saved we can help you transform your dream... more
@ Q @) @ and commented on. ﬁ Q o fQ\
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SOCIAL MEDIA TIPS

iInstagram posting

||

[ ]
link
Make sure to put

your website
address in your

bio of your
Instagram profile.
post a minimum o
tag £3
(o imes a
Use hashtags a lot. Be specific as
this will reach your target audience. Week “

don’t over

\
’ Utilize a call to action on Instagram. Pr'omOte/se"

stories

NN |, AN =

These are videos and/or multiple Han ot W e

photos that are displayed at the I E IDE
top of users feeds. These are vor oo

becoming more and more popular.
be helpful

| and be original
® g educational Don’t utilize%e same

aa
: @ el (_ picture multiple times on
R " < your account.
N;a;v' 2uck andytir kewin Ealvirrh

-

' | &
network

Follow and engage with vendors, suppliers,
and designers’ posts. .

n Post at different times of the day,

va ry so you reach all of your followers.
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